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Abstract

This research aims to investigate the relationship between influencer marketing and the mental health
of young people. In the age of social media, influencer marketing has become a dominant force in
shaping consumer behavior, particularly among the youth. This research explores the psychological
effects of influencer marketing on the mental health of young people. The current study examines
exposure to influencer content on a variety of aspects of young people's mental health. This paper is
going to probe the influence of media literacy and audience engagement in addition to the
responsibility of the ethical implications on the influencers toward reducing these negative
psychological results. With a mixed methods approach, this study contributes to both adverse trends
in negative mental health among youth with respect to influencer marketing.
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Hypothesis
Increased exposure to influencer marketing on social media is connected with negative impacts on
youth mental health, including decreased self-esteem, increased anxiety and depression.

Aims & Objectives

Aim

To analyze how influencer marketing influences the mental health of youth, specifically regarding
self-esteem, body image, increased anxiety and depression.

Objectives

1. To examine the role of social comparison theory in the impact of influencer marketing on
mental well-being.

2. To explore how the frequency and type of content consumed from influencers affect the
mental health of young people.

3. To investigate the role of media literacy in mitigating the negative effects of influencer
marketing on mental health.

4. To provide recommendations for ethical influencer marketing practices that priorities the
mental well-being of young audiences.

Research Statement

This study seeks to understand how influencer marketing impacts the mental well-being of youth,
taking into account psychological outcomes in anxiety, depression, body image issues, and self-
esteem. Furthermore, the study is also going to assess the ethical implications of influencer
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marketing, especially in how the influencers can contribute to better outcomes in terms of mental
health.

Introduction

In recent times, influencer marketing has dominated the digital landscape. The influencers, usually
those having a large following on social media, have the power to make trends, opinions, and even
behaviors. Although influencer marketing provides brands with an immediate access route to connect
with younger audiences, it also raises concerns about the impact it has on the mental health of today's
youth. Studies have established that exposure to idealized images, unrealistic beauty standards, and
messages can lead to undesirable psychological effects. This paper explores the psychological effects
of influencer marketing on youth to understand the mechanisms through which such marketing
affects their mental health. It's been the age of digital media, and with it comes influencer marketing
as one of the biggest forces for shaping consumer behavior, social trends, and personal aspirations.
Social media platforms, such as Instagram, TikTok, YouTube, and Snapchat, have become
influencers' hubs to promote their products, lifestyles, or ideologies. These influencers' capabilities in
creating relatable, engaging, and aspirational content have changed the old ways of marketing and
allowed them to access and influence a younger audience more profoundly than ever. Though it's a
good opportunity for the brands and influencers themselves, its psychological effect on young people
should be debated and analyzed.

Youth means here, as far as age is concerned, someone between 13 to 25 years of age is considered a
vulnerable one. Their formative years are often characterized by quests for identity, self-worth, and
peer acceptance. It is no wonder that online social media, created to fuel constant interaction and
engagement, often blur the lines of reality and curation-feeding feelings of inadequacy and
comparison. Influencer marketing only exacerbates this occurrence by presenting highly curated
lifestyles, often with unattainable beauty standards and material wealth, as if success were attainable
too. For many young people, these representations will evoke feelings of inadequacy, anxiety, and
low self-esteem, thereby significantly affecting their mental health.

Studies in recent times show a clear link between social media use and the mental health of youth.
For instance, exposure to influencer content for an extended period has been linked to increased
levels of anxiety, body image issues, and FOMO. In doing so, influencer marketing capitalizes on
these vulnerabilities, using aspirational imagery, emotional appeals, and social proof to drive
engagement and consumer behavior. The constant exposure to these stimuli can lead to some
detrimental effects, such as distorted self-perceptions and excessive focus on external validation.

In addition, the lines between good content and paid advertisements become more and more
obscured, such that it becomes hard to tell which endorsement is an authentic recommendation and
which one is a marketing strategy. Without clear information, this can quickly break down trust,
causing feelings of disillusionment and skepticism. Compelled by the need to live by the influencer's
model of life, many fall into financial distress, unhealthy behavior, and mental health decay,
especially in impressionable teens and young adults.

However, influencer marketing is not inherently maladaptive. When done responsibly, it can inspire,
educate, and empower youth. Examples of positive role models by influencers can promote mental
health awareness, body positivity, and constructive lifestyle changes. Positive role models among
influencers that may promote mental health, body positivity, and helpful lifestyle changes include
campaigns pertaining to sustainable living, being fit, or growing individually. The challenge is to
tread the thin line between inspiration and exploitation, such that influencer marketing creates a
healthy, balanced relationship between content creators and their followers.

This research aims to explore the psychological impact of influencer marketing on today's youth. This
study seeks to lay bare the mechanisms through which interactions between social media influencers
and mental health lead to positive outcomes and negative ones by interrogating the interplay between
influencers and mental health. For this purpose, existing literature, surveys, and interviews are
analyzed to provide actionable information and recommendations for influencers, brands,
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policymakers, and educators in order to minimize potential negative effects and build a healthier
digital environment.

In a world where social media is a cornerstone of youth culture, understanding the impact of
influencer marketing on mental health is both timely and essential. By addressing these critical issues,
this study hopes to contribute to a more informed and balanced approach to digital engagement,
empowering youth to navigate the complexities of influencer-driven content with resilience and self-
awareness.

Literature Review

This section will review existing literature on the psychological impact of social media use, body
image, and self-esteem. It will discuss the role of social comparison in shaping individuals'
perceptions of themselves and others, and the potential negative consequences of exposure to
unrealistic beauty standards.

1. DotNDot: "Social Media Influencers' Impact on Youth"

This article explores the profound influence of social media influencers on youth, emphasizing their
role in shaping behaviors, opinions, and purchasing decisions. It highlights that influencers often
promote unattainable beauty standards and idealized lifestyles, fostering feelings of inadequacy and
low self-esteem among young people.

Source: Social Media Influencers' Impact on Youth

2. HJ Seeks: "Social Media Influencers and Mental Health" (DiVA Portal)

This research paper investigates the intricate relationship between social media influencers and
mental health. It identifies social comparison as a key mechanism through which influencer content
impacts young audiences. The study reveals that frequent exposure to idealized influencer lifestyles
exacerbates body dissatisfaction, anxiety, and depressive symptoms. It also underscores the
importance of ethical influencer practices and the need for policy interventions to address the lack of
transparency in sponsored content.

Source: HJ Seeks

3. LinkedIn Pulse: "Influencer Marketing Trends Influencing Youth"

This LinkedIn article examines the current trends in influencer marketing and their psychological
impact on youth. It emphasizes the increasing sophistication of influencer campaigns in targeting
young demographics. The article highlights how influencers’ reliance on aspirational and persuasive
techniques can lead to social comparison and materialistic tendencies among young people. It
advocates for ethical marketing practices and increased transparency in influencer collaborations.
Source: Influencer Marketing Trends Influencing Youth

4. Heather Hayes: "The Impact of Influencers on Young Adults and Teens"

Heather Hayes’ analysis delves into the psychological influence of influencers on teens and young
adults. The article discusses how influencer-driven content often amplifies feelings of inadequacy and
FOMO, particularly among adolescents navigating identity formation. It also identifies influencers'
role in promoting potentially harmful behaviors, such as unhealthy beauty practices. On a positive
note, Hayes highlights how some influencers champion mental health awareness and body positivity,
offering constructive role models.

Source: Heather Hayes

5. Research Gate: "The Psychological Impact of Influencer Marketing on Self-Destructive Behavior"
This study explores the darker aspects of influencer marketing, focusing on its connection to self-
destructive behaviors and poor mental health outcomes in teenagers. The findings suggest that
exposure to highly curated influencer content fosters unrealistic self-expectations and dependency on
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external validation. It recommends promoting media literacy and providing mental health support to
mitigate these adverse effects.
Source: ResearchGate

6. Carleton Challenge: "Social Media Influencers and Mental Health"

This article examines the interplay between social media influencers and mental health, identifying
FOMO, anxiety, and depression as common outcomes of excessive exposure. It stresses the addictive
design of social media platforms and the need for youth to build resilience against the pressures of
curated influencer content. The article also highlights the importance of parental involvement and
open communication in guiding young people toward healthier online habits.

Source: Carleton Challenge

7. SAGE Journals: "Influencer Marketing and Mental Health™

Published in SAGE Journals, this study provides an academic perspective on the psychological
impacts of influencer marketing. It critiques the lack of regulations in influencer advertising, which
often blurs the lines between genuine endorsements and paid promotions. The paper highlights the
need for policymakers to establish ethical guidelines for influencer content and calls for social media
platforms to improve transparency.

Source: SAGE Journals

8. Meltwater: "Influencer Marketing and Mental Health"

The Meltwater report discusses the dual nature of influencer marketing, acknowledging both its
positive and negative impacts. It highlights how influencers can inspire youth by promoting healthy
behaviors, such as fitness or mental health awareness. However, it also warns against the negative
effects of curated lifestyles, which can perpetuate harmful stereotypes and unrealistic standards. The
report emphasizes the importance of transparency and ethical practices in influencer marketing to
foster trust and mitigate adverse effects.

Source: Meltwater

Research Methodology This research will employ a mixed-methods approach, combining
quantitative and qualitative methods to gather comprehensive data.

e Quantitative Research: A survey questionnaire will be administered to a sample of young
individuals to assess their exposure to influencer marketing, social media use, body image
concerns, self-esteem, and mental health symptoms.

e Qualitative Research: In-depth interviews will be conducted with a smaller sample of young
individuals to gain a deeper understanding of their experiences with influencer marketing,
their perceptions of influencers, and the impact on their mental health.

Data Collection & Analysis
1. What is your age?
a. Under 13
b. 13-17
c. 18-21
d. 22-25
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e. Above 25

Age

40 responses

@ Under 13
® 1317
® 18-21
® 2225
@ Above 25
2. Do you work in a Media Related Field?
a. Yes
b. No
Do you work in Media Related Field?
40 responses 3.
How
® Yes much
® No time
do
you
spend
daily
on
social
media
platforms?
e Lessthan 1 hour
e 1-2hours
e 3-4 hours
e More than 4 hours
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How much time do you spend daily on social media platforms?
40 responses

@ Less than 1 hour
® -2 hours

® 3-4 hours

@ More than 4 hours

4. Which social media platforms do you use the most? (Select all that apply)
e Instagram

TikTok

YouTube

Snapchat

Facebook

Others (Please specify)

Which social media platforms do you use the most? (Select all that apply)
40 responses

Instagram 39 (97.5%)

TikTok

YouTube 34 (85%)

Snapchat -13 (32.5%)
Facebook 6 (15%)
—2 {5%)

Chrome 1(2.5%)

Twitter, OTT platforms 1(2.5%)

5. How frequently do you interact with content created by social media influencers?
Daily

A few times a week

Rarely

Never
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How often do you interact with content created by social media influencers?

40 responses

@ Daily

@ A fow times a week
© Rarely

® Never

6. What types of influencer content do you engage with the most?

Fashion and beauty
Fitness and health
Lifestyle and travel
Gaming and technology
Food and cooking
Other (Please specify)

What types of influencer content do you engage with the most?

40 responses

@ Fashion and beauty

@ Fitness and health

® Lifestyle and travel

@® Gaming and technology
@ Food and cooking

@ Spirituality

7. Do you feel pressured to follow trends or purchase products promoted by influencers?

Yes, often
Occasionally
Rarely
Never
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Do you feel pressured to follow trends or purchase products promoted by influencers?
40 responses

@ Yes, ofien
@ Occasionally
@ Rarely

@ Never

8. On a scale of 1 to 5, how often do you compare yourself to influencers?
(1 = Never, 5 = Always)

On a scale of 1 to 5, how often do you compare yourself to influencers?
40 responses

15

12 (30%) 12 (30%)
10

5 (12.5%) 5 (12.5%)

9. Have you experienced any of the following feelings after engaging with influencer content? (Select
all that apply)
e Low self-esteem
Anxiety
Motivation or inspiration
FOMO (Fear of Missing Out)
Body image concerns
None of the above

Kesari Mahratta Trust — (Copyright-2025) Volume-I, Issue-I, JANUARY-2025 8|Page



Qﬂ?ﬁ‘f‘j; Multi-Disciplinary Journal

mﬁtﬁ ISSN No- 2581-9879 (Online), 0076-2571 (Print)

www.mahratta.org, editor@mahratta.org

Have you experienced any of the following feelings after engaging with influencer content? (Select
all that apply)

40 responses

10 {25%)

Low sell-esteem
Anxiety
25(62.5%)

Motivation or Inspiration

FOMO (Fear of Missing Out) 10 (25%)

None ol the abave 10 (25%)

10 15 20 25

10. Are you aware of when influencer content is sponsored or paid for by brands?
Yes, always

Sometimes

Rarely

No

Are you aware of when influencer content is sponsored or paid for by brands?
40 responses

® Yos. sways
® Sometimeas
® Rarely

® No

Conclusion

A closer and concerted collaboration among schools, parents, and mental health professionals may be
crucial toward furthering mental health. Schools should instruct students about the potential impact of
social media, teach them to identify dangerous content, establish limitations, and maintain healthy
online behavior, create safe environments in which to discuss their social media experiences, initiate
self-esteem and resilience programs, and monitor and support the students in identifying signs of
stress, anxiety, or cyber bullying associated with the use of social media. Parents should encourage
open communication about social media experiences, ask children to share their online interactions,
and set boundaries for screen time and offline activities. They should also monitor and guide students
by staying informed about the platforms they use and the potential risks they present.

Mental health professionals can provide awareness campaigns, school and community workshops,
and share strategies for reducing harm, such as mindfulness and self-care practices. Individual and
group support can be offered, including therapy tailored to address issues like comparison anxiety,
cyber bullying, or addiction stemming from social media. Support groups for teens and families can
also be run to share coping strategies. Research and advocacy are essential in advocating for policies
that promote ethical practices by social media platforms, such as reducing addictive features and
conducting research to understand the evolving impact of social media on mental health. Schools,
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parents, and professionals should work together to create a unified approach to help young people use
social media in a way that enriches rather than harms their mental health.

Therefore, a joint effort from schools, parents, and mental health professionals is necessary to address
the impact of social media on mental health. Through education, boundary setting, and support, we
can help provide a nurturing environment for our youth to grow in with the challenges that come
along with social media. Mental health is a critical issue in today's digital world, and social media is
one of the most contributing factors. Schools can be very important sources of education for students
to understand the pros and cons of social media use and promote responsible social media use.
Experts can provide counseling, teach coping strategies, and work with families to create healthier
habits. Open communication is required when social media use is stressing them up, and it should get
to a point where these children are free to discuss matters with their parents whenever they feel
distressed. It's even necessary to set guidelines for kids, like limiting their time spent on screens or the
particular sites they are allowed on.

Schools should also focus on educating students about responsible use of social media, which
includes digital literacy and awareness of cyberbullying. Parents should be actively monitoring their
children's online activity, setting limits on healthy screen time, and promoting open communication
about their use of social media. To address the issue of the mental health impact of social media,
users should be advised on regulating their usage and avoiding binge watching. They also need to
build a sense of judgement that social media influencers might not care much for the well-being of
their audiences. Instead, they need to be social and more interactive with actual people, through clubs
and communities, while making time for being in touch with nature. Parents can guide children
through the proper use of social media, teaching them how to use them safely and emotionally by
living with their children, giving them time to talk, and letting their children express their feelings
and emotions. In this respect, schools can help students overcome resilience and emotional well-being
while promoting responsible social media usage.

Limitations & Scope
Limitations

e Sample Diversity: This research is limited as the sample diversity is large because the
majority of them could be representing a different demographic or geographical region.
Conclusions might not be fully represented to all the youth throughout the world.

e Self-Reported Data: That data being self-reported using the survey and interviews increases
the likelihood of bias when reporting the experiences.

e Causality vs. Correlation: A research of association between influencer marketing and mental
health does not, by its nature of observational study, allow for definitive conclusions of
causality.

e Ever-evolving Digital Landscapes: Social media, its sites, trends, and styles are highly fluid,;
the results achieved will date in a remarkably short time frame as other digital media become
more and more established and influencer marketing tactics shift.

e Focus on Youth: The study emphasizes the influence of the campaign on youths aged 13 to
25, without mentioning other age groups affected by this form of influencer marketing.

e Limited Scope of Psychological Factors: Anxiety, depression, self-esteem, and body image
concerns are studied mainly, and not the possible effects on other psychological levels.

This study mainly focuses on the age group 13 to 25 because that is the most active age group

on social media and mostly targeted by influencer marketing.

e It looks at the psychological effect of influencer marketing on self-esteem, body image,
anxiety, and depression.

e The study takes into account the role of social comparison theory, media literacy, and ethical

marketing practices in shaping mental health outcomes.
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e Findings are meant to inform policymakers, educators, parents, and social media platforms to
foster healthier digital environments.

e While it provides actionable recommendations for mitigating negative effects, it also
highlights the potential for positive influences of ethical and responsible influencer marketing.

Recommendations
1. Social Media Platforms:
» Stricter transparency guidelines for influencers.
* Development of mental well-being features.
* Algorithms to reduce content visibility.
2. Influencers:
* Promote authenticity and realistic portrayals.
* Advocate for body positivity, mental health awareness, and self-acceptance.
« Partner with ethical brands prioritizing consumer well-being.
3. Educators and Schools:
* Introduce media literacy programs.
* Create safe spaces for discussing social media impact on mental health.
* Incorporate mental health education into curricula.

4. Parents:
* Monitor children's social media use.
 Set boundaries on screen time.
* Educate themselves on social media risks.
5. Mental Health Professionals:
* Offer workshops and support groups.
* Advocate for public health campaigns.
* Provide therapy for body image concerns, social comparison, and online anxiety.
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